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Finnair Unveils New Livery in Major Re-
Branding Program
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Finnair is renewing its entire visual and service identity in line with its Vision 2020 plan, which was 
published last spring.

The visual reform covers the company’s logo, aircraft livery and cabin look, as well as uniforms and 
service areas.

“Our clientele changes continually and expectations of our service and identity change accordingly. 
We want to enhance our attractiveness as a company not only among our Finnish customers but also 
in the Asian and Central European markets,” says Mika Vehviläinen, Finnair’s president & CEO.

Finnair says its vision is to grow to become the number one carrier in the Nordic countries, including 
being customers’ most-desired Nordic airline and among the top three carriers between Europe and 
Asia in terms of passenger traffic.
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This is how Finnair's long-haul A330s and other aircraft will look in 
the new livery the airline is adopting starting in January 2011

The airline says its fleet investments and route network development support this growth strategy. 
Finnair’s service offering is based on its own high-quality operation and also on a network of 
carefully selected partners.

“Finnair’s growth will come mainly from Europe-Asia traffic. We have studied our level of 
recognition in the Asian market,” says Vehviläinen. “Success in this highly competitive international 
market requires that we stand out positively and boldly both externally and in terms of service 
content.”

The airline is launching its service- and brand-identity renewal in January. It will include a reform of 
service principles from the standpoint of customer expectations, based on individuality and design 
thinking. Finnair says it wants to respond to customer needs and expectations with open-minded and 
innovative solutions and to develop the travel experience into an enjoyable, easy and fresh package.

Finnair plans to offer frequent flyers reliable and easy-to-use services that make business travel 
efficient and enjoyable. It says it will offer leisure travellers a price-competitive product, which can 
be supplemented by the quality additional services they need.

“All customers are important to us. Our primary target group, however, consists of the passengers 
who travel in their work between Asia and Europe irrespective of travel class,” says Vehviläinen.
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Finnair's visual-identity and service re-branding includes designing 
new unforms for its cabin crews and flight crews. This is how Finnair's 
flight attendants will look in their new uniforms

Finnair says the renewal of its entire visual identity has been guided by its desire to update, streamline 
and freshen the airline’s corporate identity, while taking into account Finnair’s design heritage. 
Finnair has developed its new logo from its current logo and has preserved its blue-and-white 
coloring, but overall the airline’s new look is lighter than the existing livery, with white and silver 
complementing the dark blue of its logo.

The airline says its Finnair name logotype and ‘F’ symbol have been an effective combination for 
decades, but in its new branding they have become more dynamic, modern and distinct elements. 
Finnair’s partner in renewing its visual identity has been the advertising agency SEK&Grey.

The identity renewal is costing Finnair approximately €10 million ($13.18 million). However, the 
airline says it would have had to spend a significant portion of this amount anyway in the next few 
years on items such as buying new uniforms and repainting aircraft.

Finnair expects to repaint all its long-haul aircraft in the new livery during 2011 and to complete 
repainting its entire fleet by 2013.

Like 372 people like this. Be the first of your friends.

Share and Enjoy: 

Related Articles:

JetBlue Introduces ‘Barcode’ Tailfin Livery Design, on a New A320•
Finnair Agrees ILFC Lease Deal to Add Two More A340-300s to its Fleet•
Finnair Aims to Be Top Nordic Airline and Top Europe-Asia Choice•
Finnair Unveils New York-Helsinki Winter Schedule, Summer 2010 Toronto Service•

Page 3 of 9Finnair Unveils New Livery in Major Re-Branding Program

12/20/2010http://www.airlinesanddestinations.com/airlines/finnair-unveils-new-livery-in-major-re-br...



JetBlue Unveils New ‘Blueberries’ Tail Livery•

Tagged as: airline liveries, branding, Finnair, Finnair's Vision 2020 plan, re-branding 

Leave a Comment

Name *

E-mail *

Website

 

Submit  

Previous post: Hotel Review: Radisson Admiral Hotel – Toronto Harbourfront

 

Page 4 of 9Finnair Unveils New Livery in Major Re-Branding Program

12/20/2010http://www.airlinesanddestinations.com/airlines/finnair-unveils-new-livery-in-major-re-br...



 •

Categories•

Aircraft ◦

Airlines ◦

Airports ◦

Destinations ◦

Events ◦

Featured Articles ◦

Food and Drink ◦

Hotel Reviews ◦

Hotels ◦

More ◦

Reviews ◦

Sustainable Tourism ◦

Travel Technology ◦

Travel Tips ◦

Fare Sales 
Hotel Deals 
Find Hotel Deals 
Search Low Fares 

•

Page 5 of 9Finnair Unveils New Livery in Major Re-Branding Program

12/20/2010http://www.airlinesanddestinations.com/airlines/finnair-unveils-new-livery-in-major-re-br...



Recent Articles•

Finnair Unveils New Livery in Major Re-Branding Program◦

Hotel Review: Radisson Admiral Hotel – Toronto Harbourfront◦

Florida’s Club Med Sandpiper Bay Re-Opens after $25M Renovation◦

Vision Airlines Launches Niagara Falls-Northwest Florida-Miami Schedule◦

IHG Opens Its Second Hotel in Venezuelan City Maracaibo◦

American, British Airways and Iberia Substantially Expand Their Mutual Codeshare◦

Irish Lessor Avolon Orders Eight Airbus A320s◦

Continental to Begin Serving Hilo in Hawai’i in June 2011◦

Atlanta Coupons

1 ridiculously huge 

coupon a day. It's like 

doing Atlanta at 90% 
off!
www.Groupon.com/Atlanta

Fly Business Class

Free or Cheap 

Upgrades Secrets 
Revealed by Travel 

Experts!
FirstClassFlyer.com

Brands that Work
Designing success for 

Technology & Life 

Science
www.trdesign.com

Flights To Mexico
Find A Flight To Your 

Dream Vacation In 

Mexico. Book Today!
www.visitmexico.com

Airline Loyalty 

Solutions
Solutions for airlines. 

Fulfill increasing 

customer 

requirements !
marketingmanagement.co…

Page 6 of 9Finnair Unveils New Livery in Major Re-Branding Program

12/20/2010http://www.airlinesanddestinations.com/airlines/finnair-unveils-new-livery-in-major-re-br...



•

To search, type and hit enter •

Brand Index
Daily brand health 

scores for 1000 

brands
corp.yougov.com

Maximize your 

brand.
Consult us for 

strategies to help your 

firm earn true brand 

loyalty.
www.boardwalkla.com

Launch. Refresh. 

Manage

Developing brands as 
stories told in the 

marketplace.
www.appliedstorytelling.com

Business Logos

Quickly Find Logo 

Design Solution 
Providers for Your 

Business Today.
www.business.com

Cheap Business 

Class Seat
Save up to 70% on 

Int'l Business Class 

Seats! Call Now: 877-

239-1199
www.Wholesale-Flights.com

Just found on KAYAK: fares from 

Atlanta

$262^ to Las Vegas on Jan 27 - 29

$279^ to Phoenix on Dec 19 - 19

$258^ to Los Angeles on Jan 15 - 18

$238^ to Denver on Jan 22 - 24

$159^ to New York on Dec 20 - 31

ATL mm/dd/yyyy

mm/dd/yyyy

Page 7 of 9Finnair Unveils New Livery in Major Re-Branding Program

12/20/2010http://www.airlinesanddestinations.com/airlines/finnair-unveils-new-livery-in-major-re-br...



Topics•

Airbus A320 airline alliances AirTran Airways American Airlines American Eagle Boeing 737-

800 British Airways Chicago O'Hare International Airport codeshare Companies Continental 

Airlines Delta Air Lines Department of Transportation DOT Farnborough International Airshow 2010 

Finnair frequent flyer programs JetBlue Airways LAX Los Angeles Los Angeles International Airport 

luxury resorts Marriott International New York New York JFK Southwest Airlines Star Alliance The 

Boeing Company Travel United Airlines

Subscription Options:•

    

•

Jarkko Samuel Tommy Mayte Rafael

Gini Angelica Al Captn Mayumi

Airlines and Destinations

372 people like Airlines and Destinations

Like

Airlines and Destinations on Facebook

•

Recent Comments•

Chris Kjelgaard on Allegiant Air to Serve Florida’s St. Pete from Youngstown-Warren, 
Ohio

◦

SueEllen Davis on Allegiant Air to Serve Florida’s St. Pete from Youngstown-Warren, 
Ohio

◦

Olkeriil Remengesau on Flydubai Takes Four New 737s with Fiber-Optic IFE and 
Boeing Sky Interior

◦

FiFi Irven on Casino Charter Deal to See Allegiant Air Serve Wendover, Nevada◦

Page 8 of 9Finnair Unveils New Livery in Major Re-Branding Program

12/20/2010http://www.airlinesanddestinations.com/airlines/finnair-unveils-new-livery-in-major-re-br...



Suryakant Suryavanshi on Carlson Expands to 30 Hotels in India with Opening of 
Radisson Hotel Indore

◦

David Eng on Air Asia X to Launch Kuala Lumpur-Christchurch Service◦

Cannes news on Cannes’ Palais Stephanie Hotel to Join the JW Marriott Portfolio◦

Gordon Hubbard on Air Asia X Announces April 1 Launch for Kuala Lumpur-
Christchurch Flights

◦

Page 9 of 9Finnair Unveils New Livery in Major Re-Branding Program

12/20/2010http://www.airlinesanddestinations.com/airlines/finnair-unveils-new-livery-in-major-re-br...


